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Graduate School of International Corporate Strategy
Hitotsubashi University

GNAM: Global Network for Advanced Management

Network of 25 business schools – Africa (2), Asia (9), Europe (7), 
Middle East (2), Latin America (4), and U.S. (1).

Renmin University of 
China School of 
Business 
(China)

Seoul National Univ. 
Business School 
(South Korea)

Hitotsubashi ICS
(Japan)

Fudan University 
School of 
Management 
(China)

Hong Kong Univ. of 
Science and 
Technology
(China)

Asian Institute of 
Management 
(The Philippines)

National Univ. of 
Singapore Business 
School 
(Singapore)

University of 
Indonesia Faculty of 
Economics 
(Indonesia)

Indian Institute of 
Management 
Bangalore 
(India)

Koç University 
Graduate School of 
Business 
(Turkey)

Technion –
Israel Institute of 
Technology 
(Israel)

INCAE Business School 
(Costa Rica, Nicaragua)

EGADE Business 
School,Tecnológico de 
Monterrey 
(Mexico)

UCD Michael Smurfit 
Graduate Business 
School 
(Ireland)

London School of 
Economics and Political 
Science, Dept. of 
Management 
(United Kingdom)

IMD 
(Switzerland)

Yale School of 
Management 
(USA)

FGV Escola de 
Administração de 
Empresas de São Paulo 
(Brazil)

Pontificia Universidad 
Católica De Chile School 
of Business 
(Chile)

ESMT European 
School of Mgmt and 
Technology 
(Germany)

HEC Paris 
(France)

INSEAD 
(France, Singapore)

IE Business School 
(Spain)

Univ. of Cape Town 
Graduate School of 
Business 
(South Africa)

University of Ghana 
Business School 
(Ghana)
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GNAM: Global Network for Advanced Management

GOAL: Global‐scale innovation in management education based 
on NETWORK model (vs. PARTNERSHIP model) 

PARTNERSHIP
Model

NETWORK
Model
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GNW: Global Network Week

One‐week Intensive Program in March 2014
Hosted by 12 GNAM Member Schools
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2. GNW Tokyo Program
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GNW Tokyo Program
Innovation x Globalization: Japan Style

WHEN: March 3‐7, 2014
WHO: 50 MBA students from 12 business schools
WHAT: To help students see unique innovation &
globalization challenges facing Japanese business and
economy through exposure to a variety of corporate practices
and market phenomena in Tokyo and Japan.

Classroom sessions at: 

Company sessions by:

Field visits to: 
Akihabara, Asakusa, Ginza, Harajuku, Kamakura, Shibuya, Sugamo, etc. 
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GNW Tokyo Program
Curriculum Structure

FOUNDATIONS: COUNTRY & CULTURE
‐ Japan at the Crossroads (J. Edman/M. Korver)
‐ Japanese Culture (M. Kimura)
‐ Cool Japan (T. Umezawa)

FOUNDATIONS: CONCEPTS & FRAMEWORKS
‐ Competitiveness & Clusters (E. Osono)
‐ Knowledge Management (K. Ichijo)
‐ Innovation x Globalization (Y. Fujikawa)

COMPANY SESSIONS
‐ Coca‐Cola Japan
‐ Fast Retailing
‐ Fuji Television Network
‐ GE Healthcare Japan
‐ Honda Motor

FIELD VISITS
‐ Japan: Old & New (Akihabara,
Harajuku, Shibuya, Sugamo, etc.)

‐ Kamakura Tour
‐ Tokyo Rush Hour Survival
‐ Uniqlo Ginza Store
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March 5
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March 6
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FIELD VISIT 3

Kamakura Tour
‐ Zazen Experience at 

Engakuji Temple & 
‐ Tour at Tsurugaoka 

Hachimangu Shrine

M.Kimura
1400‐1800

FIELD VISIT 5

Uniqlo Ginza Flagship Store

Y.Fujikawa & K.Ichijo
0930‐1100 (@Uniqlo Ginza)

Dinner on your own &
Preparation for next day

FOUNDATION 2 –
Competitiveness & 
Clusters

E.Osono
1430‐1600 (@ICS)

COMPANY SESSION 5

Fast Retailing

Guest: T.Yanai, FR

Y. Fujikawa & K.Ichijo
1300 – 1400 (@FR HQ)

FOUNDATION 1 –
Japan at the Crossroads

J.Edman & M.Korver
1000‐1200 (@ICS)

FIELD VISIT 2
(Group Activity)

Tokyo Rush Hour Survival
0800 ‐ 0900

LUNCH & FIELD VISIT 1 
(Group Activity)

Japan: Old & New 

Akihabara, Asakusa, 
Harajuku, Shibuya, 
Sugamo, etc.

1200‐1430

LUNCH AT ICS

1200‐1300

COMPANY SESSION 1

Coca‐Cola Japan

Guests: 
Y.Shimaoka & D.Wakiwaka, 
CCJC

Y.Fujikawa
1000‐1200 (@ICS)

COMPANY SESSION 3

Honda Motor Co.

Guests: 
T.Hasegawa & K.Hitomi  
Honda R&D Co.,Ltd

K.Ichijo
0930‐1200 (@Honda HQ)

FOUNDATION 5 –
Cool  Japan 

Guest: 
T. Umezawa
A.T. Kearney

J.Edman
0900‐1100 (@ICS)

INTRODUCTION & 
TEAM BUILDING
Y.Fujikawa, K.Ichijo, & 
H.Kanno
0900‐1000 (@ICS)

LUNCH AT FR HQ

1200‐1300

COMPANY SESSION 4

Fuji Television Network &
Fuji Creative Corporation

Guests: 
M. Hashiyada, Fuji TV, & 
S. Sato, FCC

Y.Fujikawa
1430‐1700 (@ICS)

COMPANY SESSION 2

GE Healthcare Japan, 
Hino Plant

Guests: 
J.Tsuda & M. Kaneko, 
GE Japan

P.Robinson
1400‐1700 (@GE Hino)

BUS TO GE HINO

1300‐1400

LUNCH & FOUNDATION 6 
– Japanese Culture

M.Kimura
1100‐1230 (@ICS)

TRAIN TO KAMAKURA
1230‐1400

FOUNDATION 4 –
Innovation x Globalization

Y.Fujikawa
0900‐1000 (@ICS)

FOUNDATION 3 –
Knowledge Management

K.Ichijo
1630‐1800 (@ICS)

LU
N
CH LUNCH & FIELD VISIT 4

(Group Activity)

Japan: Old & New 

Akihabara, Asakusa, 
Harajuku, Shibuya, 
Sugamo, etc.

1200‐1430

Dinner on your own &
Preparation for next day

Dinner on your own &
Preparation for next day

Dinner on your own &
Preparation for next day

WRAP‐UP & FAREWELL

Y.Fujikawa & K.Ichijo
1500 – 1700 (@ICS)

BUS TO UNIQLO GINZA
0845‐0915

BUS TO FR HQ
1115‐1145

TGIF Party
By ICS Participants

BUS TO HONDA HQ
0845‐0915

BUS TO ICS
1415‐1445
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“manaba” – Online Courseware
• All course related information (course description, session

topic, pre‐session assignments, and other details) as well as
course materials (cases, readings, handouts, etc.) are all
communicated via “manaba,” the online courseware at
Hitotsubashi ICS.

• Please bring your own laptop for the program.
• Free Wi‐Fi access is provided at ICS campus.

STEPS:
1. Visit “manaba” at: https://ics.manaba.jp/
2. Enter your ID and Password (sent to you via a separate email)
3. Click “My Course” tab at the top of the page, and find the course titled

“[Term 3, 2013‐2014] Global Network Week (ICS Program).”
4. On the first page inside the course, click “SLOTs of the course,” and you can

find all course related information and materials there.
5. You are also encouraged to edit your profile information and add a photo at:

https://ics.manaba.jp/ct/home_course (click “Profile” button)
6. For further details, please refer to “manaba” manual (sent to you via a

separate email)
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“study.net” – Cases & Materials
You are asked to prepare pre‐session assignments for each session. You can access some reading
materials (those publicly accessible) on “manaba” (see previous slide), but you need to purchase
other materials (those copyrighted) through “study.net” prior to the program (Your study.net ID
and password will be sent to you via a separate email):
http://www.study.net/instructor/i_view_course.asp?Crs_ID=30046044&Sch_ID=20001095

12

Session Materials available on “manaba” Materials need to be purchased via “study.net”

FOUNDATION 1 –
JAPAN AT THE 
CROSSROADS

• "Bring on the Cultural Revolution." The 
Economist. Nov 10, 2010 

• Japan: The Miracle Years (HBS Case 9-702-014)

FOUNDATION 2 –
COMPETITVENESS & 
CLUSTERS

n.a. • Porter, M. E. (1998) "Clusters and New Economics of 
Competition," Harvard Business Review, 76(1): 77-90.

FOUNDATION 3 –
KNOWLEDGE 
MANAGEMENT

n.a. n.a.

FOUNDATION 4 –
INNOVATION x 
GLOBALIZATION

n.a. • Doz, Y.L. and Wilson, K. (2012) "Chapter 1. The 
Innovation Challenge," Managing Global Innovation: 
Frameworks for Integrating Capabilities Around the 
World, Harvard Business Publishing, 1-20.

FOUNDATION 5 –
COOL  JAPAN

• "Japan's gross national cool,“ Foreign Policy, 
May 1, 2002

• "Cool Japan - Not just for geeks,“ Nikkei 
Weekly, February 6, 2012

• "Japan a potential soft-power 
superpower,“ The Yomiuri Shimbun / Asia 
News Network, Friday, Jan 31, 2014

n.a.

FOUNDATION 6 –
JAPANESE CULTURE

n.a. n.a.

COMPANY SESSIONS 1-5 
& FIELD VISITS 1-5

• All session information and materials are 
provided via “manaba”.

n.a.
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Dress Code
We are holding five company sessions in the program. 
Dress code for each session is as follows:

1. Coca‐Cola Japan (Mar 4, ICS Classroom 2) Business Casual 
2. GE Healthcare (Mar 4, GE Hino Plant)  Business Casual 
3. Honda Motor (Mar 6, Honda HQ)  Business Casual
4. Fuji Television Network (Mar 6, ICS Classroom 2) Business Casual
5. Fast Retailing (Mar 7, Uniqlo Store & FR HQ) Casual

• For Uniqlo store visit and FR HQ visit on Mar 7, you are asked to dress 
casually to blend in with Uniqlo store and office environment (no tank‐top, 
short‐pants, flip‐flops, however).

• Also, for all other sessions (Foundations, Field Visits), casual is all right.
• Please note that temperature at Tokyo in March tends to vary every day, 

and may still be chilly especially in the morning and evening.
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Map & Directions

Hitotsubashi ICS
Graduate School of International Corporate Strategy,
Hitotsubashi University

Address:
2‐1‐2 Hitotsubashi, Chiyoda‐ku, Tokyo 101‐8439 Japan

Phone: +81.3.4212.3072/3154

• From Narita International Airport: Take the Narita
Express to Tokyo Station (approximately 60 minutes),
walk to Otemachi Station (approximately 5 minutes),
then take the Tozai Line to Takebashi Station. It is
also possible to take the Mita Line from Otemachi
Station to Jimbocho Station. ICS is located in 5‐min
walk from Jimbocho Station.

• From Haneda Airport: Take the Keihin Kyuko Line to
Mita Station (approximately 28 minutes); then
change to the Mita Line and go to Jimbocho Station.
ICS is located in 5‐min walk from Jimbocho Station.
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Faculty Information
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Contact Information
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Contact Information

If you have any inquiries regarding GNW Tokyo Program 
by Hitotsubashi ICS, please contact:

Yoshinori (Yoshi) Fujikawa 
Associate Professor & Faculty Director of MBA Program
Email: yfujikawa@ics.hit‐u.ac.jp
Tel: +81.3.4212.3052

Reiko Miyazaki (Ms.), MBA Program Director
Email: rmiyazaki@ics.hit‐u.ac.jp
Tel: +81.3.4212.3072

Aya Ura (Ms.), Program Coordinator
Email aura@ics.hit‐u.ac.jp
Tel:. +81.3.4212.3154
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