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1. GNAM & GNW
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‘ GNAM: Global Network for Advanced Management

® Network of 25 business schools — Africa (2), Asia (9), Europe (7),
Middle East (2), Latin America (4), and U.S. (1).
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GNAM: Global Network for Advanced Management

® GOAL: Global-scale innovation in management education based
on NETWORK model (vs. PARTNERSHIP model)
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‘ GNW: Global Network Week

® One-week Intensive Program in March 2014
® Hosted by 12 GNAM Member Schools
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2. GNW Tokyo Program
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‘ GNW Tokyo Program
Innovation x Globalization: Japan Style

® WHEN: March 3-7, 2014

® WHO: 50 MBA students from 12 business schools

® WHAT: To help students see unique innovation &
globalization challenges facing Japanese business and
economy through exposure to a variety of corporate practices
and market phenomena in Tokyo and Japan.

® Classroom sessions at:

w# Hitotsubashi University
'. w® Graduate School of
wl International Corporate Strategy

® Company sessions by:

ATKearney (gl &5 FGG HONDA
® Field visits to: orieeeae

Akihabara, Asakusa, Ginza, Harajuku, Kamakura, Shibuya, Sugamo, etc.
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GNW Tokyo Program
Curriculum Structure

FOUNDATIONS: COUNTRY & CULTURE

- Japan at the Crossroads (J. Edman/M. Korver)
- Japanese Culture (M. Kimura)
- Cool Japan (T. Umezawa)

COMPANY SESSIONS FIELD VISITS

- Coca-Cola Japan - Japan: Old & New (Akihabara,
- Fast Retailing Harajuku, Shibuya, Sugamo, etc.)
- Fuji Television Network - Kamakura Tour
- GE Healthcare Japan - Tokyo Rush Hour Survival
- Honda Motor - Uniglo Ginza Store

FOUNDATIONS: CONCEPTS & FRAMEWORKS

- Competitiveness & Clusters (E. Osono)
- Knowledge Management (K. Ichijo)
- Innovation x Globalization (Y. Fujikawa)




Thursday
March 6

BUS TO HONDA HQ
0845-0915

Friday
March 7

BUS TO UNIQLO GINZA
0845-0915

COMPANY SESSION 3

Honda Motor Co.

Guests:
T.Hasegawa & K.Hitomi
Honda R&D Co.,Ltd

K.Ichijo
0930-1200 (@Honda HQ)

FOUNDATION 3 —
Knowledge Management

K.Ichijo

LUNCH & FIELD VISIT 4

P.Robinson

M.Kimura

1 1 1
Monday | Tuesday | Wednesday |
March 3 X March 4 X March 5 X
_________________ T
1
INTRODUCTION & FOUNDATION 4 — if FIELD VISIT 2
TEAM BUILDING Innovation x Globalization ' (Group Activity)
Y.Fujikawa, K.Ichijo, & 1 .
H.Kanno Y.Fujikawa ! gg(l%o %g%%Hour Survival
0900-1000 (@ICS) |
FOUNDATION 1 — COMPANY SESSION 1 FOUNDATION 5 -
Japan at the Crossroads Cool Japan
Coca-Cola Japan
Guest:
Guests: T. Umezawa
Y.Shimaoka & D.Wakiwaka, A.T. Kearney
Cclc
J.Edman & M.Korver Y.Fujikawa J.Edman
1000-1200 (@ICS) 1000-1200 (@ICS) 0900-1100 (@ICS)
LUNCH & F_IE.LD VISIT 1 LUNCH AT ICS LUNCH & FOUNDATION 6
(Group Activity) — Japanese Culture
1200-1300
Japan: Old & New R —ooooooooooooooooe L M.Kimura
Akihabara, Asakusa, BUSTO GE HINO : TRAIN TO KAMAKURA |
Harajuku, Shibuya, 1 |
Sugajmo, etc. Y 1300-1400 : 1230-1400 |
COMPANY SESSION 2 : FIELD VISIT 3
1200-1430 I
GE Healthcare Japan, : Kamakura Tour
Hino Plant - Zazen Experience at
FOUNDATION 2 — : Engakuji Temple &
Competitiveness & Guests: il - Tour at Tsurugaoka
Clusters J.Tsuda & M. Kaneko, ! Hachimangu Shrine
GE Japan !
E.Osono :
1
1
1
1
1
1
1
1
1

1630-1800 (@ICS)

1400-1700 (@GE Hino)

1400-1800

(Group Activity)

Japan: Old & New
Akihabara, Asakusa,

Harajuku, Shibuya,
Sugamo, etc.

1200-1430

COMPANY SESSION 4

Fuji Television Network &
Fuji Creative Corporation

Guests:
M. Hashiyada, Fuji TV, &
S. Sato, FCC

Y.Fujikawa
1430-1700 (@ICS)

FIELD VISIT 5

Uniqlo Ginza Flagship Store

Y.Fujikawa & K.Ichijo
0930-1100 (@Uniglo Ginza)

BUS TO FR HQ
1115-1145

LUNCH AT FRHQ
1200-1300

COMPANY SESSION 5

Fast Retailing
Guest: T.Yanai, FR

Y. Fujikawa & K.Ichijo
1300 — 1400 (@FR HQ)

BUS TO ICS
1415-1445

WRAP-UP & FAREWELL

Y.Fujikawa & K.Ichijo
1500 — 1700 (@ICS)

Dinner on your own &
Preparation for next day

Dinner on your own &
Preparation for next day

Dinner on your own &
Preparation for next day

Dinner on your own &
Preparation for next day

TGIF Party
By ICS Participants

—_———— g g

g g



3. Logistics
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“manaba” — Online Courseware

All course related information (course description, session
topic, pre-session assignments, and other details) as well as
course materials (cases, readings, handouts, etc.) are all
communicated via “manaba,” the online courseware at
Hitotsubashi ICS.

Please bring your own laptop for the program.

Free Wi-Fi access is provided at ICS campus.

STEPS:

1.
2.
3.

4.

Visit “manaba” at:

Enter your ID and Password (sent to you via a separate email)

Click “My Course” tab at the top of the page, and find the course titled
“[Term 3, 2013-2014] Global Network Week (ICS Program).”

On the first page inside the course, click “SLOTs of the course,” and you can
find all course related information and materials there.

5. You are also encouraged to edit your profile information and add a photo at:

6.

(click “Profile” button)
For further details, please refer to “manaba” manual (sent to you via a
separate email)

w® Graduate School of International Corporate Strategy
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“study.net” — Cases & Materials

You are asked to prepare pre-session assignments for each session. You can access some reading
materials (those publicly accessible) on “manaba” (see previous slide), but you need to purchase
other materials (those copyrighted) through “study.net” prior to the program (Your study.net ID
and password will be sent to you via a separate email):

Materials available on “manaba” Materials need to be purchased via “study.net”

FOUNDATION 1 — e "Bring on the Cultural Revolution." The e Japan: The Miracle Years (HBS Case 9-702-014)

JAPAN AT THE Economist. Nov 10, 2010

CROSSROADS

FOUNDATION 2 — n.a. * Porter, M. E. (1998) "Clusters and New Economics of

COMPETITVENESS & Competition," Harvard Business Review, 76(1): 77-90.

CLUSTERS

FOUNDATION 3 — n.a. n.a.

KNOWLEDGE

MANAGEMENT

FOUNDATION 4 — n.a. e Doz, Y.L. and Wilson, K. (2012) "Chapter 1. The

INNOVATION x Innovation Challenge," Managing Global Innovation:

GLOBALIZATION Frameworks for Integrating Capabilities Around the
World, Harvard Business Publishing, 1-20.

FOUNDATION 5 — e "Japan's gross national cool,” Foreign Policy, n.a.

COOL JAPAN May 1, 2002

e "Cool Japan - Not just for geeks," Nikkei
Weekly, February 6, 2012

e "Japan a potential soft-power
superpower,” The Yomiuri Shimbun / Asia
News Network, Friday, Jan 31, 2014

FOUNDATION 6 — n.a. n.a.
JAPANESE CULTURE

COMPANY SESSIONS 1-5 ¢ All session information and materials are n.a.
& FIELD VISITS 1-5 provided via “manaba”.
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Dress Code

We are holding five company sessions in the program.
Dress code for each session is as follows:

1. Coca-Cola Japan (Mar 4, ICS Classroom 2) Business Casual
2. GE Healthcare (Mar 4, GE Hino Plant) Business Casual
3. Honda Motor (Mar 6, Honda HQ) Business Casual
4. Fuji Television Network (Mar 6, ICS Classroom 2) Business Casual
5. Fast Retailing (Mar 7, Uniglo Store & FR HQ) Casual

* For Uniglo store visit and FR HQ visit on Mar 7, you are asked to dress
casually to blend in with Uniglo store and office environment (no tank-top,
short-pants, flip-flops, however).

e Also, for all other sessions (Foundations, Field Visits), casual is all right.

* Please note that temperature at Tokyo in March tends to vary every day,
and may still be chilly especially in the morning and evening.

w® Graduate School of International Corporate Strategy
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‘ Map & Directions

Hitotsubashi ICS
Graduate School of International Corporate Strategy,
Hitotsubashi University

Address:
2-1-2 Hitotsubashi, Chiyoda-ku, Tokyo 101-8439 Japan

_ JimEocho w!
e ‘ Station

Neg ~

Phone: +81.3.4212.3072/3154 e %

A9 exit

e  From Narita International Airport: Take the Narita
Express to Tokyo Station (approximately 60 minutes),
walk to Otemachi Station (approximately 5 minutes),
then take the Tozai Line to Takebashi Station. It is %
also possible to take the Mita Line from Otemachi %
Station to Jimbocho Station. ICS is located in 5-min \
walk from Jimbocho Station. "- '

e  From Haneda Airport: Take the Keihin Kyuko Line to %
Mita Station (approximately 28 minutes); then S N
change to the Mita Line and go to Jimbocho Station. -
ICS is located in 5-min walk from Jimbocho Station. S N e =

"h)‘o - o

LLLET - NiGEE mam:

Takebashi Station
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Faculty Information
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COMNTACT INFO
|Eedmangiics. hit-u_ac.jp

Jesper Edman

Assistant Professor
International Business Strategy

Priar to JB."I"'Ig ICE, Profes=ar Edman was 3 researcher at the EUI'B']EBH
Instiute of Japanese Studies (ELIZ) at the Stockhoim School of Economics and
served 26 te Director of the ELJS Tokyo OMce. He continues to hald this
pociion and |5 also 3 board member of the Tokyo Chapter of the Swedish
Centre for Business and Pﬂ"l:'!f Shedles. In addifion, e has worked @5 an equrt:r
analyst al Deutsche Securlies’ Tokyo OfMce.

Education

Jesper Edman recelved hils PO fram te Stockholm School of Economics
where he also taught sbrateqy and Intermnational business bafare jaining 1CS in
2011. His PhiD thesls on forelgn banks In Japan recelved the Acadamy aof
Int=rnational Business" Farmer DHesanztion Asward and the EIJI'EIFEEI'I
Intemational Business Assacialion's Gunnar Hediund Award, smang athens.

Research Interests and Activities

Prafessor Edman's cument research focuses on 1) globalization strategles of
Japaness Mmes; 2) Instituticnal changs In Japan, particularly In the finance and
the: energy seciors; and 3) entrepreneurship and the rise of new Indusiries. He
I& 3 member of the Academy of Inlemational Business, the Academy of
Management and the Ewropean Group of Organization Studies.

26



CONTACT INFO
youlkawa @ics. hif-u.ac.|p

RELATED LINK &
HES C36es
Zaltman Metaphor Elticallon Technigue

Yoshinori Fujikawa

Associate Professor, Faculty Director of MBA Program
International Business Strategy

Yoehinan (¥oshi) Fujlkawa joined ICS a5 an Assistant Professor In 2003. Prior
to Joining ICE, he was 3 Lecturer and Research Aslstant at Pennsylvania State
University. He also worked as Research Associate at the Mind of Markat
Laboratory and the Dhviskon of Research, bolh at Harvard Business School

Education

Prafessor Fuflkawa recetved hits BA In Economics and MA In Commerce from
Hitotsubashl Linkverstty In Tokyo, Japan; MEA fram Harvard Business Schoal In
Boslon, Massachusetts; and PhD In Markeling from Pennsyivania State
Unitversity In University Park, Pennsylvania. His business experience Incluges
marieting research and siigtegic consulting work with Clson Zaltman
ASECCIteE, the INventar of Me patented research method ZMET (Zaltman
Metaphor EllcRation Technique).

Current Research and Activities

Professor FUIKEWa's Tesearch focus e In Me following Mres areas: (1) Neld-
based research an senice management ssues, with particular emphasls an
COMEMpOrary IsEUes SUch 35 service Innovation, serdcs gicbalization, and
Earvice opporunities far manufactuing finms; (2) development, promotion, and
applicatian of non-traditional marketing research methods for 2liching
CuBtomers’ tacit knowledge; and {3) soclal peychological approach to Invesligale
e role of cognition and emotion In imm-cusiomer relafionship formations. His
reseanch resulls hawve appeared as jowmal articles, conference proceedings,
@nd boak chapsers In bom English and Japanese. He 16 als0 an auihor and co-
authar of Hioteubashl ICE and Hanvard Buesiness School cases, which are used
In marketing ard service management courses 3t major business schocks
anound the word.



CONTACT IHFO
KichijagDics hi-u_ac.[p

RELATED LINK S
Zhimano

Eandal Namco
20D

D

Calbes

Kazuo Ichijo

Professor
International Business Strategy

Prafessor [chijs started as & ful-ime professor 3t the Graduate School of
Intemational Corporate Strategy (ICS), Hiotsubashl Universiy In April 2007,
Pravicusly, he taught at the Graduate Schond of Social Sciences, Hintsubash
Untversity. He has hean @ facully member of Hintsuhashl Universky slnce
1035,

Due o his work In executive education, as well 25 his research on knowledge
based compelence of 3 conparaiion, he also became the first Japanese
prafessor af IMD, one of the world's leading business schoods, In Laksanne,
SwMzernand.

Prafessor [chijo has presented academic papers at varkous academic
conferences and has been acilvely providing consulling and training ta 3
numbes of giobal companies far crganizational renewal. He has been Imoiver
In many corparate ranshormation aciviles Inftiated by leading Japaness
conporaions as & consulant and an advisary board member. Currently he
Banves Snimano, Calbes, ISID, Commerce Link, and NTT Dalta a5 an extemal
board member, autslde awdior, or advisory commitiee membier.

Education

Kazuo (Kaz) Ichilo received his BA (Social Sclences) and MA (Soclal Sclences)
from Hitotsubashi University, and his PhO {Susiness Administrabian) fram the
University of Michigan.

Selected Papers and Publications

Prafessor Ichlja's book, Enabling Knowleoge Creation: How to Liniock e
Mystery of Taci Knowledge and Release the Power of Innavation, co-authared
by Georg wan Krogh and lkufire Monaka, published by Oxford UnhversRy Press
In May 2000, has besn pralsed 35 @ much-anBcipated valume that puls practical
tacls Inko the hands DTFHHHE’QEI'E and execulives who are sl'uggllng B0 unk=ash
e pawer of knawledge In felr organizatian. it won the "Best Business Book of
the Year" award for 2000 from the Association of American Publishers
Prafessional and Scleniific Publishing division. In 2007, with Ikujino Monaka,
Prafessar [chijs edied Knowledge Creafion and Management: Mew Challenges
for Managers, published by Cxford University Press. He also published a
number of I'I"IEMgEITIEI“ boaks In JEPEPEB-E.

Current Research and Activities

Prafessor [ehilja's reseanch Interests ane cancantrated on innovation through
organizational knowledge craation. His work an ongan zational knowledge
creaion Is well known throughout the workd, His areas of experiise are (3) e
development of knowledge-based competence of a firm, especially &t global
firms; (b} the managemant of INnavation; and (<) kkadership and canporats
transformation.
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CONTACT INFO
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RELATED LINKS
Dean Kanno's biograpy

The BCIE Way — The Art of Developing Leatars hig
In Japaness)

The Boston Consulting Group

Hiroshi Kanno
Professor and Dean
International Business Strategy

Professor Kanna worked In consulting senvices at The Boston Consulling Group
[BCG) for 17 years. His a6l postion 3t BOE was Partner and Managing
Cirector, whene he sarved 36 the Asla/Paciic regional leader of BCG'S
Technoiogy and Communications practice and the Japan leader af the
Corparate Development practice. Priar o BCE, Profeszar Kanna worked a5 =n
architect, oy plarmer, and enginesr for Nikken Sekkal, Japan's largest
anchitectune and city pianning .

Education

Hirshl Kanno recelved his Bachesar and Master of Engineering and
Archilecture degrees from the Tokyo instiuse of Technology, and Master of
Sclence In Industrial AdminisiraEtion degres from Camegle Mellon UniversRy.

Selected Papers and Publications

Professor Kanno ks the authar of The BCG Way - The Art of Develaping
Leadershlp (DMamond-sha, 2005, In Japanese; also putlshed In Karean], In
which he interviewed 3 dozen prominent Japaness CEOE, analyzed the
required sidl s=t for 3 CEQ, and how o master that ekill eet. He also supervised
the translation of BCG's book Clausewiz on Strategy (Dlamond-sha, 2002).
Professor Kanno has written a number of anficles for business magazines,
Inciuding: “Strategic Thinking of Can von Clausewz: Ie Application to
Business™ (Think?, Winier 2004); "Dllemma of the Successful CEC™ (Mikked
Business, March 2006, co-authary; “Post Merger inbagration: The Key to 3
Successnul MEA™ (Toyo Kelzal, March 20046, co-guthor), and “Open
Innovation™ (Waseda Business School Review, July 2007

Current research and activities

Since jaining BOG, Prafessor Kanno has executed over 300 projects, working
closely with both Japanese and non-Japanese companias. Although his main
foCus has besn on lemmll:-ggrandumwunlcaﬂms. 2 has worked In 3 wide
range of Industries, Including high-tech, Industrial goods, electronics, Consumer
electronics, tekecommunizations, system intagration, INEMe? Gerdices,
broadcasting, medical devices, pharmaceuticals, real estabe, nsurance, and
MPOs. He has also worked In Europe, North Amedca, and Asla
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Motoko Kimura

Adjunct Assistant Professor
International Business Strategy

Wntois KImura |6 e Founder and Executive Direclor of WaNa Japan, 3 nit-
far-profit organization Mat prosides vanoLs enices 1o empower Inlemational
residents to Ive comiortably and confidently In Japan. She previously worked
far Japan Bank for Intemational Cooperaiian (JBIC), engaging In researh
projects an development policies with special attention to post-conflict counMneE
to provide an opfimal scenario for helr reconstrucsian and peace baliding
mrough ODA [OMcial Development Assistance) loan projects. After IMing In the
Phillpgines with her hushand, she became @ professional teacher of Japanese
language and culture, teaching students from many countries as well as
EUppOMING E5ylum sekers sei-up thelr Ives In Japan. She founded Wabkiawl
Japan after the Great East Japan Earthguake in 2011 to suppoet Infernational
residents In Japan and ralse imds for the disasbar-victimes In Tohoiou.

Education

Professar Kimura received her BA In Policy Sclence from Kels University .

Current Research and Activities

PFrafessar KImura curmently wirks with the University of Takyo 85 8 member of
e DISAMET project (Information Metwork for Hatursl Disaster Mitigafian and
Fecovery) an infiative funded by JICA (Japan Intemational Cooperalian
Agency). and |5 Invoived In an oulreach project in India io educate sfudents on
nisaster preparedness.

At Me Cratuate School of Intemational Corperate Strateqy of Hitgtsubash|
Unitversity {IZ5), Ms. Kimura feaches the Japanese Culture Courss 36 an
Adjunct Assistant Professor and also faciitates Tokyo Crientation and Disasier
Preparedness Workshog during the Soundation week to support int2maticnal
Ebudents’ smooth set-up of el Bves In Japan.
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RELATED LINK &
Global Wemture Caphal

Michael Korver

Professor
International Business Strategy

PrafesEQr Korver fist developed Nis Inskiers perspective on Japanese Dusiness
mrough his experience a5 an analyst atthe Momura Research Instituts In Toigo
from 1953 umtll 1987, and a5 an imtematienal fransactions Ewyer with Richards
& O'Nedl In Mew Yark and Tokyo from 1957 o 1993. Since 1993, Professar
Komver has warked a6 an International business consultant, business executive,
weniure capitalist, and entrepreneur In Tokyo. He has founded or co-Tounded
EEVET3l cOmpaniss and has served of Is EENving on Me boards of 3 numiber of
them. In 1896 he co-foundad Ginbal Venture Capial (EVC), an independent
Venture capital fund management company. From 1989 to 2002, Professar
Koner was In charge of legal and business affals 3t The Mews Comporation
Limited Japan, the Japansse operation of the intemational media conglomerste.
He fommally joined the faculty of 1G5 in 2004 after teaching In @n adjunct
posiman.

Education

Michael Karver racetved his BA In 1973 and MaA In Economics and
professional law degree (Jurls Doctor- J0) n 1533, @l from the Unhversity of
Camnmia at Berkeley. ANNGUgh Cumendly not engaged In the praclice of law, he
IE ICensen 35 an amomeay in Me GEIes af New York and Callfamia in he Us,

Selected Papers and Publications

Prafessor Korver Is the authar of Private Equity: Kachi Sozo Mo Toshl Shuha
{Toye Kelzal Shinpasha, 1929), the first baok-lengt® ireatment of privale eqully
published In Japanese. He Is aks0 3 co-author of Venture Kigyo Mo
HoumwZalmy Senryaku {Shajl Houmu, 2010), the first book-Jength treatment of
e law and inance of vertune capnal p‘JtIBhEﬂ In JEPEI'EEE.

Current Research and Activities

Prafesear Korver currently serves & managing parner of GWC and Is acively
Invgived In making and managing venture capital Invesiments In emenging
growth companies both In and outslde of Japan.
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CONTACT INFO

oEono@ics. hit-wac p

RELATED LINKS
The Porier Prize
Extreme Toyota
Embedded innovation

Emi Osono

Faculty Director of Marketing, Professor
International Business Strategy

Professor Osana Eught in the MBA program at Waseda Unbversity's Business
Schood {Graduate School of Asla Pacilic Sudies) before joining ICS at s
Inauguraion. Previcusly she worked for Sumitome Bank. Professor Osono 1s In
charge of the Porer Prize, which was established b0 bestow necognition an
Japanese companies that have achieved and maintained superior profiEbdity in
& particular Industry by Implementng unigue sategles.

Education

Emil DEONG Feceivan her BA IN COMMErce fom HGtSubash| UNKersHy, an MEA
from The Gearge Washinglon University, and @ PhD In Commerce from
HitatEubashl Linkversiy.

Selected Papers and Publications

Her publicaticns inciede Extreme Toyoia- Radical Contradictions thal Dirive
Success al the Wankd's Best Manufacturer (with M. Shimizu and H. Takeuwchi,
John Wiley & Sons, 2008); The Confradictions hat Drive Toyofa's Success
{with H. Takeuchl and N Shimizu, Harvard Business Review, 200E), and
Embedded innowalion [wiih H. achl, M. Kodama, and |. Nonaka, Hakuboshobo,
2008, In Japanese). She has wiitien many cas=s on competitive strategy and
Inmovation and conducts executive education in these ekE. She serves 36 an
ouiside board member to Lawsan and Resona Holdings.

Current research and activities

Professor Osond k& intzresied In comgpetitive strategy, straieglc management of
Innowvation, arganizational capabiiies far Inncvalian and knowledge creation,
and organizational capabiiies to 0opt and change, and has pubilished on the
process of siralegy dewelopment, competitive strategy ve. Innovation,
organizational creativity, crganizational spcificity and knowledge integration,
and sirategy-leved Innovation of Japanese companles.
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RELATED LINK S

CSR [ACC. Joumal)

‘iolunieer work In Tohaky (ACC) Joumaly
Communicaion between Japaness & WesEmens
at wark (ACC) Joumnal)

Systems Thinking (ACC- Joumal)

Rekindling emgloyee engagement In “past-Lehman
Zhock" Japan (ACC] Joumal)

Patricia Robinson

Associate Professor
International Business Strategy

Palricla (Tish) Robinson ieaches Organizafional Behavlor and DEA Research
Methads. Her conporate fralning focuses on implementing organlzational and
personal change through expereniial leamning, using large group proceesses and
calieciive leaming exercises 10 explore real challenges managess face at work.
Her Organitzasianal Development iraining and conswiling cllents include: Serittz,
Densa, Dentsw, Goldman Sachs, JTB (Japan Travel Sureau), Mitsul Trading,
Mizuho Financlal Group. Mikkel Shimbun, SMEC Misul Sumiioma Bank,
‘Yamaha Music, and Yamaha Mators, among ofhers.

Prafessor Robinsan has Bught Managemeant and intemnations| Business at New
ok University, and Comparate Strategy and Japanese Economics at Harvam
Unitversity She has been a vishing reseancher at Hitotsubashl Linkersity, Japan
Instute of Labar, UC Berkeley's Institule of Industial Relations (Haas Schoal of
EBusiness), and NTT, undar the auspices of the Fulbright, Japan Foundation,
and Shintara Abe Fellowships.

Education

Tish Robinsen received her MB&A and PhD from the Skoan School of
Management at MIT, along with & Masier's degres In Facliation and
Crganizational Change with Amold Mindedl at the Pracess Work Instibute.

Selected Papers and Publications

She has papers published In AS@, Academy of Management Perspecives, and
Human Resounce Managemsant Review, among others. Her Phi thesls
recelved best dissenation awards In intemational business Trom both the
Academy of Management and the Academy of International Business, a5 wel
35 twa Fulbaight Tellowships. Shie also wiltes on arganizational change,
resliencs, and organizational dialog i e DUSINESS Press.

Current Research and Activities

Profeseor Robinson |5 a founding member of the Sockely of Crganizational
Leaming Japan with Peler Senge, has besn elecied to the Amerncan Chambar
of Commerce Board of Gowernars, and sefves 35 an outelde Board Dinecbor far
Elzal Pharmacauticals.
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Contact Information

If you have any inquiries regarding GNW Tokyo Program
by Hitotsubashi ICS, please contact:

Yoshinori (Yoshi) Fujikawa
Associate Professor & Faculty Director of MBA Program

Email;
Tel: +81.3.4212.3052

Reiko Miyazaki (Ms.), MBA Program Director

Email:
Tel: +81.3.4212.3072

Ava Ura (Ms.), Program Coordinator
Email
Tel:. +81.3.4212.3154
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